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Introduction
Selfies have become a common form of expression on Social Networking Sites (SNS) such as Facebook, Snapchat, and Instagram. The motivation behind posting such photographs has become an area of interest. The purpose of this study is to identify the relationship between self-esteem and the posting of selfies. Understanding this relationship will help further understand the motivation for these types of behavior. 
Research on the topic of self-presentation on SNS is a relatively new field of interest, since the term “selfie” was introduced in September, 2002. SNS has become an increasingly popular form of communication, 86% of 18–29-year-old individuals accessing social networking sites (Pounders, et al., 2016). Evidence from numerous studies shows that SNS behavior is related to personality traits. For example, the compulsive use of SNS is positively related to extroversion, agreeableness, and neuroticism (Etgar & Amichai-Hamburger, 2017). 
[bookmark: _GoBack]The theory of impression management defines desirable images as those that depict what a person would like to be or thinks they can be, at least at their best, having social acuity amongst their peers (Pounders, et al., 2016). Understanding the motivation for posting images, and the frequency and motivation associated with photo editing on SNS is valuable as it relates to consumers of SNS. A recent study showed that the motivation for posting selfies may not align with the reception of such postings. For example, Kramer et al. (2017) reported that those who post selfies are perceived by SNS audience as being more narcissistic than those who post photos taken by others. Furthermore, societal attitudes regarding appearance have been shown to be a motivating factor in the types of images posted on SNS. A study by Barry et al. (2019) found that physical appearance concerns were positively correlated with grandiose and vulnerable narcissism and negatively associated with self-esteem. Understanding the relationship between the perception of the audience and self-perception of the person posting images on SNS will help users connect with their audience in a more effective manner. 
Photo editing applications are a widely-used method of altering images posted on SNS. The motivation of such editing may provide insight into self-perception and self-promotion on social media. The correlation between personality traits and posting behavior is a prevalent area of study. A study by Barry et al (2019) found a relatively high proportion of selfies that were oriented toward highlighting physical appearance was more common in individuals who self-reported characteristics such as entitlement, fragile self-esteem, and perhaps, counterintuitively, a tendency to not reveal one’s perceived weaknesses or faults to others.
The hypothesis will examine the relationship between self-esteem and selfies. This knowledge can be used to further research the use of SNS and self-perception among adolescence and young adults. This period is vulnerable for young people therefore understanding the relationship between SNS use and self-perception and self-promotion is an area of particular interest. Based on prior research showing the correlation between selfie posting and self-impression, self-esteem relates to selfie behavior as posting a photo of oneself is a form of self-expression and is open to criticism, therefore the higher a person’s self-esteem, the more likely they are to post selfies. 
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